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BUILT FOR LIFE
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BAJAJ

-\ DuraGlide"
SOLEPLATE

Double Layered
NON-STICK COATED
German Technology

@ shop.bajajelectricals.com | [E) +91 70399 20000 [N (@) ) | consumercare@bajajelectricals.com

T&C apply. *Applicable at point of purchase (Retailer) and is not applicable for home service. Warranty will be against

manufacturing defects and will cover only domestic usage of products.
For more details, please visit: www.bajajelectricals.com/terms-and-conditions/2023 Scan to know more
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Heartfelt from
The President

SWAPNIL S. KOTHARI

The months of June and July have been primarily spent on curating the
Holistic Summit 2.0 to be held on 10" August at Taj Lands’ End, Bandra.
Approximately, 10-15 women under the leadership of both Dr. Mickey Mehta
(Advisory Board Member and Chairman, Wellness Committee) and Leena
Gupta (Executive Committee Member) have been busy setting up Panels and

securing Stalls for the mega-Event.

We did hold a Webinar on 20" July to rope in young minds curated by our
Students’ Chapter representative and Invitee Kunhi Saikia based in Assam. It
addressed various challenges faced by the youth in the sphere of Education
-particularly Infrastructure, Fee Structure and Assessment and Gender

Equality.

When the Society magazine had its digital re-launch, it was a very decent
affair with the noted actress Manisha Koirala as the Chief Guest. Meeting the
veteran Nari Hira and others and standing alongside her was a satisfying
moment as [ was invited impromptu to share the stage with her by the
Management. Also, I had the opportunity to attend the ET 40 under 40
Awards — a flagship programme of Bennett Coleman Group. It saw the
captains of industry and key professionals both as Jury and Audience
honouring 40 young achievers. CAFE PEHCHAAN 4/0 will be held in
Kolkata on 1** August at ITC Royal Bengal. One of the main guests is Pooja
Bedi, who will talk about her journey from Actress to a Wellness
Entrepreneur. It made sense to meet her along with Dr. Mickey Mehta to set
the tone for another mega-Event — CAFE PEHCHAAN.

This time, we have our regular contributor Advisory Board Member and
Chair, Marketing Committee Mr. Jagdeep Kapoor enlighten us on why
expansion of Brand through more stores is imperative. Also, our Invitee Jalpa
Merchant educates us on the importance of verbal communication and how it

can be effective.

As President, I work hard to ensure that CFBP continues to maintain its
stature, and at the same time, further its objectives and attain dizzier heights.
With the support of my capable Team, the efforts that we put in are by
themselves a benediction. I end with a quote from that great freedom fighter
of ours and whose values formed the premise of the foundation of this great
organization CFBP,

Satisfaction lies in the effort, not in the attainment. Full effort is
full victory.

Mahatma Gandhi




PATRON MEMBERS

All our esteemed readers including all other non-Patron Members are encouraged to call us and let us know
if they are interested in becoming Patron Members and it's resultant benefits besides the fact that
this List shall be published in every Newsletter (which comes out every two months and goes to about 1000 readers).
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MAIN FOUNDERS

Ramkrishna Bajaj S. P. Godrej
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PAST PRESIDENTS

Arvind Mafatlal | 1966-69 Naval Tata | 1969-71 Ramkrishna Bajaj | 1971-72 S.P. Godrej | 1972-74
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P.A.Narelwala | 1974-75  Y.A.Fazalbhoy | 1975-77  Harish Mahindra | 1977-83 F. T. Khorakiwala | 1983-87

J. N. Guzder | 1987-90 Nalin K. Vissaniji | 1990-92 A. H. Tobaccowala | 1992-96 Shekhar Bajaj | 1996-98

A.S.Kasliwal | 1998-2000 K. N. Suntook | 2000-02 V. S. Palekar | 2002-04 V. B. Haribhakti | 2004-06

Dinesh Parekh | 2006-08  Ramesh K. Dhir | 2008-10



WEBINAR

20th July, 2024

CFBP in association with ECDF
IA\WebinaribyAYoungjVeices

TOPIC: Fair Practices in Education: Fee
Structure, Infrastructure, Fair Assessment,
Gender Fair School Environment

SWAPNIL KOTHARI DR. VASAVVI

ACHARJYA

Chairperson - ECDF | DNAF | CEDRC |

JOIN us f LIVE ECDF Global Voices M.D. lIFPL & Tender Petals Preschools |

Executive Committee Member, CFBP
MODERATOR PANELISTS

President, CFBP

Kunhi Saikia Agnivh Prakash Bora Sanskriti Bhardwaj Shaheer Ayaz

Graduate in Bachelor of Head of ECDF Youth Squad, Dr BR Ambedkar University Beaconhouse School System,
Commerce | CFBP Invitee [IEREIEECRGH AsAsam Valley School, Delhi | 3rd year student Grade VI | Hyderabad
ssam

Nisar Haider Sahitra Biswas Arianna Asad Fatima Ali

Beaconhouse School System, Hiranandani upscale school Beaconhouse School System, Lahore Grammar School

Grade VIl | Hyderabad Grade VIII, Chennai Grade VIl | Hyderabad (Karachi beanchh)y Grade 8
aracni

www_ecdforum_org Oecdforum ’@earlyforum @ecd-forum




WEBINAR
20th July, 2024
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THE ET 40 UNDER 40

The ET 40 under 40 Awards is one of the flagship Events of the Bennett Coleman Group. The Trident -
Nariman Point was host to many a who's who of the country both as Jury and Audience in addition to some
deserving winners! Pooja Bajaj and Jonty Rhodes always good to talk to - especially Jonty on Surya’s
catch at the T20 World Cup (which he graciously thought was fair)! With Mrs. Ambani gracing the Jury
Chair and Mrs. Rajshree, Kumar, Neerja and Ananya Birla (one of the Awardees), Uday Kotak, Vishal
Kampani - a Jury Member (who agreed to be a Speaker at one of our future functions) and many others
present and knowing about CFBP, it was a great evening!!!




THE ET 40 UNDER 40
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RE-LAUNCH OF THE SOCIETY MAGAZINE

Swapnil Kothari, President CFBP at the re-launch of the Society Magazine. With the
legendary octogenarian Nari Hira and the talented Manisha Koirala on stage, it was indeed
a pleasant surprise for me to be invited to share the stage with her.

Setting the tone for a successful Café Pehchaan
- an interactive meeting with Pooja Bedi




VERBAL COMMUNICATION
PITCH s TONE «VOLUME

A sound wave is the pattern of disturbance caused by the
movement of energy traveling through a medium (such as air,
water or any other liquid or solid matter)

question, lowering your pitch at the end of a statement, or
changing your pitch to introduce a new topic. To use pitch
effectively, you need to be aware of your natural pitch range and
practice expanding it with vocal exercises.

A higher pitch can convey enthusiasm, while a lower pitch can
establish authority. Adjust your pitch to match the content or

«Time for one cycle— 1

plitude,_ ! distance

{ along wave

R
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1. What are pitch, tone, and volume?

Pitch, tone, and volume are three aspects of your vocal
delivery that affect how your message is perceived and
understood. Pitch is the highness or lowness of your
voice, tone is the quality or mood of your voice, and
volume is the loudness or softness of your voice. By

situation, and remember to maintain a natural delivery.

3. How to use tone
effectively?

Tone can help you
convey your attitude
and intention in your
speech. For example,
a warm and friendly
tone can
build rapport
and trust

with your audience, while a cold and harsh tone can
create distance and conflict. You can also use tone to
match the purpose and context of your speech, such as
using a formal and professional tone for a business

varying these elements, you can create contrast, aIpaMerchan presentation, or a casual and humorous tone for a
personal story. To use tone effectively, you need to be aware of

emphasis, and interest in your speech.

It is important to use vocal variety to keep your audience's
attention and to emphasize different points in your speech. For
example, you can use a lower pitch and slower pace to convey
seriousness, or a higher pitch and faster pace to convey
excitement. You can also use vocal variety to create different
moods and atmospheres. Your tone can be used to express your
emotions and attitudes. For example, you can use a warm and
friendly tone to connect with your audience, or a more serious
tone to convey the importance of your message.

+ Pitch refers to the highness or lowness of a
speaker’s voice tone.

* Change in pitch is called inflection.

» A speaker’s inflection helps us distinguish
between a question and a statement, as well as
gauge the emotion of the speaker.

* Avoid speaking in monotone when you never

@change the pitch of your voice at all!

your vocal habits and practice adapting them to different
situations and audiences. Your tone should reflect the emotion or
attitude behind your message. Adopt a warm, friendly tone for
approachability, or a more serious tone when discussing

important topics.

TONE OF VOICE AND
COMMUNICATION

The Pros and Cons of ecach
Lvpe of Communicalion

Pro: Can be friendly, playful and witty.
People may feel more relaxed.

Con: Can be seen as being overfamiliar
and unprofessional. Use with caution - you
may not be as funny as you think!

Opposite

Traits

Pro: Can give a sense of tnsst and
capability. People may feel you are reliable
and honest.

Con: Can come across as dull, terse of toa
sefious! People may pick up a lack of
motion or interést in them

Pro: Can reflect professionalism and a
sense of authority. People may be more
likely to trust what you say.

Con: Can appear to lack personality or
empathy and can seem indifferent

Oppasite

Traits

Pro: Can be casual, conversational and
relaxed. People may feel more comfortable
and at ease.

Can: Can come across as unprofessional or
lacking in knawledge.

Respectful

Pro: Can be caring and sympathetic.
People may feel that you are on their
side.

Con: Can give the impression that you are
ngratiating yourself and can appear false

Opposite

Traits

Pro: Can project confidence and attitude,
e.g. we can always beat our competitors, If
done well, it can make you unique.

Con: Taken too far, people may be offended
or agitated,

Pro: Can be passionate and quirky.
ple may feel keen and excived

Too much enthusiasm can wear
ie out. A little enthusiasm goes a long

Oppasite

Traits

Matter-of-Fact

Pro: Can give a sense of honesty and be
informative without all the window
dressing,

Con: Can come across as boring or lacking

interest. At the extreme, people may
perceive you as blunt and outspoken.



4. How to use volume effectively?

Volume can help you convey your confidence and enthusiasm in
your speech. For example, a loud volume can indicate assertive-
ness, passion, or urgency, while a soft volume can indicate humili-
ty, intimacy, or subtlety. You can also use volume to create
contrast and emphasis in your speech, such as using a loud
volume to highlight a key point, or a soft volume to draw attention
to a detail. To use volume effectively, you need to be aware of
your natural volume level and practice adjusting it with breath
control and projection.

5. How to combine pitch, tone, and volume effectively?

Pitch, tone, and volume are not independent elements, but interre-
lated and complementary aspects of your vocal delivery. To
combine them effectively, you need to consider the message, the
audience, and the occasion of your speech. For example, if you
want to persuade your audience to take action, you might use a
high pitch, a positive tone, and a loud volume to convey enthusi-
asm and urgency. If you want to inform your audience about a
complex topic, you might use a low pitch, a neutral tone, and a
moderate volume to convey clarity and credibility. If you want to

entertain your audience with a funny story, you might use a varied
pitch, a playful tone, and a dynamic volume to convey humor and
interest.

W\
Volume -hg@
‘

It doesn’t matter how good your speech is, if your
audience cannot hear you!

* Your own voice always sounds louder to you than
it does to your audience.

» Vary your volume as you deliver a speech to add
emphasis and create other specific effects.

Ex: loud=amplifies emotion

soft=> to draw close attention of the audience or
o suggest important privileged information.

I Radio Launch with a Giant Hrishikesh Kannan

As a grand precursor to the Holistic Summit 2.0, Mickey
and | were privileged to give it a befitting Radio Launch
with a Giant Hrishikesh Kannan (well-known as Hrishik
and who interviews only celebrities of all vocations and
whose shows are very very handsomely paid for by
those celebrities) of 94.3 RadioOne and its National
Brand Head - an offshoot of Hindustan Times! Both of

us have mentioned almost everyone who is a part of the

programme and have also introduced the upcoming
Cafe Pehchaan!!

The Link to register is put up on the Website

Reel by @hrishikay

1 likes, 0 comments - hrishikay ...

www.cfbp.org
https://www

.Instagram.com/reel
/C-Cla0TIVy-/?igsh=
MTk1dHF4azZmamxrMQ

My gratitude to Mickey for this complimentary

introduction of Holistic Health (I have done one earlier
for CFBP and its activities - thanks to Mickey)!

CFBP “!
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COUNCIL FOR FAIR
Food, Civl Supplies and BUSINESS PRACTICES
ooooooo Protection

Department, Maharashtra HAR GRAHAK KI AWAAZ Inspire Excellence

| Suission

“We shall promote the highest ethical practices, by business and professionals,
in order to provide complete satisfaction to consumers and other stakeholders.”

CFBP - Jamnalal Bajaj Awards

For Fair Business Practices

The Awards are conferred every year on business and associations,

which display an outstanding commitment to Fair Business Practices.

It comprises the prestigious CFBP Trophy and a laudatory Citation.

The Awards are open to all Public/Private Sector, Co-operative Ventures,
Service Industries, Partnership and Proprietory business, Federations/

Chambers of Commerce, Trade Association and Charitable organiz
tions from all over India.

The Council for Fair Business Practices (CFBP) is a unique, self regulatory

body of business and industry dedicated to upholding the voluntary Code
of Fair Business Practices. Formed in 1966, CFBP
instituted these Awards in 1988 in memory of the Shri Jamnalal
Bajaj to honour those who adhere to Fair Business
Practices in the interest of the consumer and the
community at large.

Calling for Award Nomination for 2024-2025

The Awards recognize excellence in the following categories:

* Manufacturing Enterprises Services ¢ Trade And Distribution Sector -+ Charitable Association
Applications are invited from -

(a) Large Enterprises (turnover above Rs. 1,000 crores) and (b) SMEs (turnover between Rs. 50 and 1,000
crores)

Last Date : 30th October, 2024

For Details Contact:
Council For Fair Business Practices (CFBP)

Great Western Building, 130/132, Shahid Bhagat Singh Road, Opp. Lion Gate,
Next to Cama Hall, Mumbai 400 023.
Phone: 2288 5249, 2284 2590 Fax: 2284 4783
E-mail: cfbpoffice@gmail.com Website: www.cfbp.org/www.ccrc.in
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SCORE WITH MORE STORES

Brands win minds and hearts through the expansion of brand stores

Guest Column By Invitation
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COUNCIL FOR FAIR
BUSINESS PRACTICES

HAR GRAHAK KI AWAAZ

L Qur ission

“We shall promote the highest ethical practices, by business and professionals,
in order to provide complete satisfaction to consumers and other stakeholders.”

BE A PROUD CFBP MEMBER
LT e

CFBP was established in 1966 by stalwarts of business & industry like Mr. J.R.D. Tata, Mr.Ramkrishna Bajaj, Mr.Arvind Mafatlal,
Mr.F.T.Khorakiwala, Mr. Naval Tata, Mr. S. P. Godrej, Mr.J.N.Guzder, and Mr. Keshub Mahindra & others who recognized the imperative need of
business & industry to regulate itself.

CFBP undertakes a wide spectrum of initiatives to further its mission by educating and creating awareness among businessmen, professionals
and consumers about their respective rights, duties and obligations through workshops, seminars, publication, Audio Visual Presentations etc. It
serves as a bridge between the manufacturers & consumers for promotion of good business relationship.

Role of CFBP Members

Your responsibility is to create awareness about Fair Business Practices.

To motivate Manufactures and Professionals to participate in CFBP Jamnalal Bajaj Awards for Fair Business Practices.
To organize Various Consumer Education Programs.

To create awareness among people to reach out to the Council for Consumer Grievances.

To display the CFBP Certificate prominently in your organization / office.

To motivate people to do the testing of their food products at CFBP Ramkrishna Bajaj Testing Centre at S.N.D.T., Juhu.
To motivate schools / college authorities to organize consumer awareness programs in the schools / colleges.

o = ey @0 s S =

To motivate people to become members & follow the mission of CFBP towards Fair Business Practices.

Redressal of Consumer Grievance: CFBP plays a key role to protect and satisfy consumers and redress their grievances. CFBP enhances better
communication between complainant and organization complained against, by arranging joint meetings. Through such meetings, many of the
cases are resolved to the satisfaction of both parties.

Membership: You can become the member in following categories

Patron Benefactor Donor Long Association

Member Member Member Term Member

Member

FOR ANY QUERIES CONTACT :
Secretariat
COUNCIL FOR FAIR Ms. Madhuri Hande Ms. Mamta Thakkar Ms. Divya Nair
BUSINESS PRACTICES Sr. Executive Assistant Sr. Executive Assistant Executive Assistant

HAR GRAHAK KI AWAAZ

Mr. Udaychand Singh Mr. Sanjay Narkar
Office Assistant Office Assistant

Great Western Building, 130/132, Shahid Bhagat Singh Road, Opp. Lion gate, Mumbai - 400 023.
Tel.: 22885249/22842590, Fax: 22844783, Email: info@cfbp.org | cfbpoffice@gmail.com
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' PhillipCapital

Your Partner In Finance

The Right Trading
Junction

&S

Evaluating markets to Portfolio Allocatio jy

determine the suitable strategy

Extensive Research

Discretionary services for those Svstematic Investment
who wish to discover the

optimum financial potential in
markets, with the engagement
of an expert

A simple equity plan for those
who want to embrace the power
of compounding by staying
invested and helping money
surge over the years

PhillipCapital is one of the prominent leader in the broking services
industry, provides distinct and sustainable services to customers.

Delivering Value, Nurturing Trust
Come by our Investment Corner - 1800 221 331

PHILLIPCAPITAL (INDIA) PVT, LTD.

BSE - Capital Market - INBO71466530 — Clearing No. - 416 | BSE - Derivatives - INFO11466530 - Clearing No. TM: 416; C\: 416 BSE- Currency
Derivatives | NSE - Capital Market - INB231466534 - Clearing No. - 14665 | NSE - Derivatives -INF231466534 - Clearing No. TM: 14665; CM: M5110 NSE
-Currency Derivatives - INE231466534 - Clearing No. TM: 14665;CM: M51102SEBI PMS REG. NO. - INPO00004433 | Depository Participant: NSDL
CDSL| SEBI Investment Adviser - INAODDO0O4S185SEBI Research Analyst - INHOD0001345

Registered Office:
PHILLIPCAPITAL (INDIA) PVT. LTD.
Address: No.1, 18th Floor, Urmi Estate, 95 Ganpatrao Kadam Marg, Lower Parel (W), Mumbai - 400013 ; Ph; 022 - 24831919; Toll free no - 1800221331 ;
Email ID - contact@phillipcapital.in

EQUITIES | CURRENCY DERIVATIVES | INTEREST RATE FUTURES | CORPORATE BONDS | PMS* | SLB | INVESTMENT ADVISORY
*Offered through PhillipCapital (India) Pvt. Ltd.

Investment in securities market are subject to market risks, read all the related documents carefully before investing.

Equity SIP is not the product of exchange, any dispute related to it wolild not be dealt at exchange platform.

Disclaimer - Risk of loss in trading/investment can be substantial and even more than the amount / margin given by you: Investment in securities market are subject to market risks,
you are requested to read all the related documents carefully before investing, You should carefully consider whether tradingfinvestment is apptopriate for you in light of your
experience, objectives, financial resources and other relevant circumstances; PhillipCapital and any of its employees, directors, associates, group entities, or affiliates shall not be
liable for losses, if any, incurred by you. You are further cautiened that trading/investments In financial markets are subject to market risks and are advised to seeking dependent third
party trading/investment advice outside PhillipCapilal / group / associates / affiliates / directors / employees before and during your tradingfinvestment. There is no
guarantee/assurance as to returns or profits or capital protection or appreciation. PhillipCapital and any of its employees, directors, associates, andlor employees, directors,
associates of PhillipCapital's group entities or affiliates is not inducing you for trading/investing in the financial market(s). Trading/Investment decision is your sole responsibility. You
must also read the Risk Disclosure Document and Da's and Don'ts before investing. Kindly note thal past performance is nal necessarily a guide lo future performance.

For detailed Disclaimer, please visit our website www.phillipcapital.in

Great Western Building, 130/132, Shahid Bhagat Singh Road, Opp. Lion gate, Mumbai - 400 023. Tel.: 22885249/22842590, Fax: 22844783,
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